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AgendaAgenda

I. Language teaching and testing

II. Case studies

III. MONDIALE Testing – a pragmatic approach

IV. The value proposition

V. Discussion



Language teaching and testingLanguage teaching and testing

I. Efficiency 
i. Registration

ii. Administration

iii.Marking

II. Validity 
i. Content

ii. Four skill coverage

iii.Results

iv.Security



Language teaching and testingLanguage teaching and testing

I. The role of testing in language learning
i. Syllabus-independent vs. syllabus-related

ii. Certificate preparation courses

iii.Course-related testing

II. The business in Business English
i. Working for the test

ii. Letting the test work for you



Case Study I Case Study I 

I. Situation
i. Free-lance teacher for a multi-national company

ii. Proof of progress requested

iii. Panic!

II. Dilemma
i. Book-based test out of the question

ii. High-stakes summative tests out of the question
1. Cost

2. Administration
3. 4-skill coverage

iii. Scaling – CEF not granular enough to show progress



Case Study ICase Study I

I. Solution
i. Level independent MODIALE placement test

ii. Level dependent MONDIALE proficiency test after ea ch 
course

II. Advantages
i. Independent confirmation of quality

ii. Scaling granular enough to show student progress

iii. No added effort for test development or administr ation

iv. Administration on short notice

v. Immediate score reporting

vi. Valuable addition to the set of tools

vii. State-of-the art technology



Case Study IICase Study II

I. Situation
i. Language school

ii. Test center for various certificate exams

iii. Invests heavily in pre-exam assessment and couns eling 

II. Dilemma
i. No standardized predictive test for the different ex ams



Case Study IICase Study II

I. Solution
i. MODIALE placement test to choose the exam

ii. MONDIALE proficiency test predict performance

II. Advantages
i. One predictive procedure for all exams

ii. CEF scoring allows mapping to all other scales

iii. 4-skill coverage

iv. Quick turnaround

v. Administration outsourced



Case Study IIICase Study III

I. Situation
i. College for hospitality and tourism in Switzerland

ii. Topic-related final exams for languages

II. Dilemma
i. No language placement tests for freshmen

ii. Accurate placement is difficult and time consumin g



Case Study IIICase Study III

I. Solution
i. Joint development project with MONDIALE Testsystem e

ii. English placement test for hospitality and tourism

II. Advantages
i. Content tailored to the needs

ii. Quick realization (6 months)

iii. No additional effort for placement



Tactical testingTactical testing

I. Progress monitoring

II. Predictive testing

III. ESP testing



MONDIALE TestingMONDIALE Testing

• Expertise through experience:

I. 15 years of testing experience

II. Pioneers in web-based testing

III. Test center for Cambridge ESOL, ETS and telc

IV. Language consulting

V. No teaching



MONDIALE TestingMONDIALE Testing

• Independent testing organization:

I. Testing capacity where and when you need it

II. Up-to-date testing media

III. Tools for calibration and automatic marking

IV. No effort for administration

V. Partner for test development

VI. Independent proof of quality



MONDIALE TestingMONDIALE Testing

• Test characteristics:

I. Interactive oral section with every test

II. Placement tests covering sub-A1 to C2

III. Proficiency tests at 12 levels

IV. Multiple categorization of test items

V. Dynamic test generation

VI. Item evaluation and calibration



The value propositionThe value proposition

• What corporate customers want:

I. ROI is important (cost/time investment)

II. Testing independent from time and place

III. Rapid turn-around

IV. Standardized evaluation scale

V. Adaptable content

VI. Variable security profiles



The value propositionThe value proposition

• What students expect:

I. Proof of achievement

II. Progress tracking

III. Up-to-date testing technology



The value propositionThe value proposition

• What the teacher gets:

I. Independent quality assurance

II. Relief from the burden of testing

III. Comprehensive test tools

IV. Addition to her language offering
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MONDIALE  Testsysteme
Kiesstr. 65A
D-64283 Darmstadt

Tel: +49 (0)6151 47030


